HOW LETTERBOXD INCREASED

YOY APP REVENUE

WITH PLAYWIRE
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The Challenge

Letterboxd had seen a huge
growth in use of their app,
and had struggled to
effectively manage ad
revenue with the free ad
monetization platform they
were using.
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The Solution

Letterboxd was looking for
an SDK that provided a
seamless ad management
experience and generated
higher ROI than their free
solution. The RAMP for App
Platform met all their

Increase

By moving their app
monetization strategy over to
Playwire's RAMP® for App
Platform, Letterboxd was. able
to realize an additional 243%
YoY ad revenue increase
compared to their previous

Letterboxd

Reduction

Increased competition from
additional demand, as well
as the addition of unique
app ad units that
advertisers pay a premium
for resulted in significantly

requirements and more. solution. higher CPMs.

ABOUT
LETTERBOXD

Letterboxd is a global social network for grassroots film discussion
and discovery. It can be used as a diary to record and share opinions
about films as someone watches them, or just keep track of films that
were seen in the past. It allows users to showcase favorites on their
profile page, rate, review, and tag films as they add them.

"We saw results immediately and

have seen both premium demand and
programmatic revenue from their killer
combination of direct sales and full-
stack revenue amplification.

SCALING
ADVERTISING EFFORTS

David Larkin, Strategy and
Business Development,

L ked with Playwire to i
etterboxd worked wit aywire to incorporate Letterboxd

the RAMP® SDK into their app, allowing them to
take advantage of demand from 10 mediation
partners that they hadn't yet tapped.

In addition, the switch to Playwire from the free app
monetization platform they had been using allowed Letterboxd access to both direct sales deals as
well as premium ad units they had never before tested in their app interface.

The increased competition from additional demand, as well as the addition of unique app ad units
that advertisers pay a premium for, resulted in significant increases in average CPM over the free
app monetization provider Letterboxd had been previously using, ultimately resulting in a 243%
increase in ad revenue.


https://letterboxd.com/
https://www.sandboxandco.com/
https://www.sandboxandco.com/
https://www.sandboxandco.com/
https://www.sandboxandco.com/
https://www.sandboxandco.com/

WHY ?

Letterboxd partnered with Playwire because the RAMP SDK had everything they needed
to monetize more effectively in a single place.

DIRECT SALES

’@‘ The addition of premium ad units made it much easier for Letterboxd to participate in
the direct sales deals sourced by the Playwire team, significantly increasing CPMs.

IN-APP HEADER BIDDING

%
/‘/ Playwire's in-app header bidding solutions combined demand from top app mediation
partners to drive greater competition and higher yield for app ads.

= PREMIUM AD UNITS
RAMP® for App delivered all the high-impact ad units Letterboxd needed to increase

CPMs and yield, including native ads, interstitials, rewarded ads, and playable ads.

“Letterboxd had huge potential for revenue amplification - they have a huge
reach and a deep understanding of their fanbase. By implementing a combination
of header bidding, ad monetization, audience segmentation, and direct sales we
helped them realize that potential in their app as well as their website.”

Accelerate your business and uncomplicate your ad tech stack, because
you deserve a partner and a platform that demands more for you.

Visit www.playwire.com/apply



https://www.playwire.com/apply

